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NEW BUSINESS MODEL - Branded Fares

The new sale of 100% domestic routes in Chile will change to incorporate the notion of "Branded Fares" for sales
starting on May 20th, 2017. The change is in response to the new business model that seeks to provide passengers

with better price options adapted to each individual need.

Selling by "Brands" enables us to group fares into families that share the same benefits or attributes. This will allow
passengers to choose the attributes they are willing to pay for or are entitled to as a benefit of their Top Tier status,

during or after the purchase.
The following items will change with the new business model:
1. Family/Brand segmentation
2. New Families/Brands
3. Attributes for each Family/Brand
4. Key points for generating reservations with Branded Fares

5. Ancillaries sale (Baggage and Seats)

1. Family/Brand segmentation

Seat selection (standard) and checked baggage, which were part of the regular service offered on these routes, will
now be optional. Passengers may access these services by purchasing a certain Brand or as a benefit associated to
their Top Tier status. These services are now part of the attributes that define whether a passenger is entitled or not to

the following:

a) Changes

b) Refund

c) Seat selection (standard seat)

d) Checked Baggage

e) Preferred seat (+Space/+Forward)

f) LANPASS kilometer accrual



These optional services (seats and checked baggage) are referred to as "Ancillaries" and may be purchased by paying

an extra amount, if the brand allows so. In the case of Top Tier Members (Platinum, Black and Black Signature), these

services are given as a courtesy if the fare purchased does not include them.

2. New Families (Brands)

There will be 4 new Families: TOP, PLUS, LIGHT and PROMO, and although each family will have its own fare code:

SF, SE, SL and SN, fare classes may be distributed across more than one Brand.

Family/Brand PROMO1 LIGHT PLUS TOP2
Fare code SN SL SE SF
Reservation Classes Q-0-G-A K,M,L,V,X,S,N,Q,0O,G, A Y-B-H

Note: The fare code is the 4th and 5th character of the fare basis.

! The Brand PROMO (SN) will only be enabled for certain market-specific promotions

2K, M, L, V, X, S, N classes may be found in this Brand.

3. Attributes by Family/Brand:

Passengers may access the attributes required according to the Brand chosen. For Top Tier members Black

Signature, Black and Platinum (oneworld Sapphire and Emerald), some of the Brand-restricted attributes will be

available as a courtesy for their Top Tier status.

Family/Brand
Attribute Passenger |21
PROMO (SN)  |LIGHT (SL) PLUS (SE) TOP (SF)
Allowed WITH Allowed WITH
Changes All Not permitted Not permitted penalty only before |penalty before or
flight departure after flight departure
Allowed WITH Allowed WITH
Refunds All Not permitted Not permitted penalty only before |penalty before or
flight departure after flight departure
Not included.
(Assigned Not included. . .
Seat selection Regular pax randomly during [(Allows purchase) Permitted permitted
(standard seat) check-in)
TT pax® Permitted Permitted Permitted Permitted
Not included. Not included
Regular pax |(Allows (Allows purchase) 1 piece up to 23 kg |2 pieces up to 23 kg
purchase)
Baggage
TT pax &gplece up to 23 &gplece up to 23 2 piece up to 23 kg |3 piece up to 23 kg
Preferred seat Regular pax |Not included. Not included. Not included. Included

(+Space/+Forward)

(Allows purchase)

(Allows purchase)




TT pax® Included Included Included Included
LANPASS kilometer Accrual by fare Accrual by fare Accrual by fare
All No accrual value and value and member |value and member

accrual

member status

status

status

% includes companions of Black and Black Signature (Emerald) members.

- Seat selection (standard seats) provides the option of selecting a seat from the seat map from the time of

purchase until check-in.

- For the Brands PROMO and LIGHT, which do not allow checked baggage the “baggage box” will show that.
For Brands PLUS and TOP, indicate 1PC or 2PC respectively.

- The carry-on allowance remains unchanged, i.e. one piece up to 8 kg in weight with a maximum total size of
55 cm x 35 cm x 25 cm (length, height, width) plus one personal item not to exceed 45 cm x 35 cm x 20 cm (length,

height, width).

- Infants maintain the current baggage allowance of 1 piece up to 23 kg, plus the option (cabin space

permitting) of one collapsible stroller or car seat or a baby bassinet approved for airline use.

4. Key points for generating reservations with Branded Fares

- Given that some optional services are provided as a courtesy for preferred customers, it is of CARDINAL
IMPORTANCE to ALWAYS include the frequent flyer number in all reservations.

- For connections of domestic to international flights and vice versa, the most permissive allowance will only

apply if the whole itinerary is included in the same reservation.

5. Ancillaries sales (Baggage and Seats)

Some products that are not included in the Brand may be purchased after the ticket has been bought. Checked
Baggage, Standard Seats and Preferred Seats may be purchased at any moment provided a ticket has been issued

(or purchased simultaneously with the ticket).
a) Baggage
- Checked baggage may be purchased for all Brands, even those that include it by default.

- Each additional piece will be considered to have a standard weight of 23 kg. If the bag is determined to be

overweight at the time of check-in, the passenger will have to pay the excess weight fee at the airport.
- Pre-sales of extra kilograms is not available through any sales channel.
- The price for the bag will depend on two factors:

- How far ahead of time it is purchased: the earlier the cheaper. It is divided into 3 hours according

to advance purcharse.
- The number of pieces checked: The more pieces are checked, the higher the price will be.

Examples:




- One LATAM Pass passenger bought his/her trip in Brand PLUS, which includes 1 checked bag. 3 days
before the trip, s/he decides to purchase one additional checked bag. The price charged is for the "2nd checked bag"
and "greater than 2:30 hours before departure". The price charged is for the 2nd checked bag because the passenger’s

brand allows him/her to check one bag as attribute.

- One BLACK status passenger, who can check one free bag due to his/her status, has purchased the Brand
TOP, which allows 2 free checked bags. Less than 3 hours before departure, s/he decides to check one extra bag (4th
bag). The price to pay is: "3rd checked bag on" and "fixed price". The reason is that the passenger is checking 4 bags,

and from the 3rd bag on the price charged is fixed.
Changes:
- Only allowed prior to flight departure.

- For the same service and passenger. For changes to routes of lesser value, any positive balance in favor of

the passenger will not be refunded.
- Free of penalty.

Refund: No voluntary refund permitted. In case of contingency, the passenger protection policy is applied, with

involuntary refund.

b) Seats
- All seats onboard the aircraft will have an associated value.
- Brands PLUS and TOP have certain seat attributes, such as seat selection and/or preferred seat.
- If the Brand does not have the seat attribute included by default, some Brands are eligible for later purchase.
- If the passenger does not wish to purchase the seat, s/he will be assigned a seat randomly at the time of
check-in.

- If the passenger wishes to secure seats contiguous to other passengers, s/he must purchase the seat or buy

a Brand that allows early seat reservation.

- The offer of Preferred Seat has the same conditions as those currently valid for bulkhead and exit seats,

except that the new fare codes of the Brands are included.
Seat changes and refund
Changes:

- Only allowed prior to flight departure.

- For the same service and passenger. For changes to routes of lesser value, any positive balance in favor of

the passenger will not be refunded.
- Free of penalty.
If changed for a seat of lesser value than the original seat, the difference will not be refunded.

Seats will be assigned according to the following:



The seat on the new flight has: Pax pays for the difference?

Same price as the original seat NO
Lower price than the original seat NO
Higher price than the original seat YES

Refund: No voluntary refund permitted. In case of contingency, the passenger protection policy is applied, with

involuntary refund.

Checked bag sale will also be available directly at the airport counter, subject to the time difference between the
purchase and the time of flight departure. The counter accepts payment using credit and debit cards only. Cash

payments must be made in a ticket office at the airport.
Important Notes:

1. LATAM Pass fares on domestic routes (Chile) maintain their current change, refund, checked baggage and

seat selection conditions.

2. If a passenger requests an exception of any kind, agents must always consider the ancillaries (checked

bags and/or seats) passengers may have purchased before making any change or refund.

3. Price update for passengers with tickets issued before and after Branded Fares activation in each

market:
Prices for the purchase of checked bags will be determined by the ticketing date

a. Passengers with tickets issued before Branded Fares activation will pay the following

amounts for each additional piece:

2" checked bag 3" checked bag on
> 3 hours prior to departure < 3 hours prior to departure Single price
Chile CLP 19,990 CLP 25,000 CLP 29,990

The value is determined by the number of checked bags.

- If the checked bag exceeds the standard weight (23 kg), all excess fees applicable before the date of

Branded Fares activation will be charged. Excess fees are:

Overweight fees BEFORE Branded Fares activation in each market

Number of excess kg 23 kg - 32 kg 33 kg - 45 kg
(ONE FEE) (TWO FEES)
Chile CLP 15,000 CLP 30,000

b. Passengers with tickets issued on or after Branded Fares activation will pay the following amounts for

each additional piece:




rd
Market | 15t checked bag 2" checked bag g checked
ag on
> 3 hours prior to < 3 hours prior to > 3 hours prior to < 3 hours prior to Single price
departure departure departure departure
Chile CLP 9,990 CLP 20,000 CLP 19,990 CLP 25,000 CLP 49,990

- If the checked bag exceeds the standard weight (23 kg), the new excess fees applicable as from the date of

Branded Fares activation in each market will be charged:

Overweight fees AS FROM Branded Fares activation in each market

Market/Number of excess kg 23 kg - 32 kg 33 kg - 45 kg
(ONE FEE) (TWO FEES)
Chile CLP 20,000 CLP 40,000

Overweight fees are charged at airport when the check in is done. Pre-sales of extra kilograms is not

available through any sales channel.

4. Change of confirmed flight to an earlier/later flight

Depending on each Brand, the following changes are allowed:

Brand Fare code Does fee apply?
LIGHT SL YES

PLUS SE YES

TOP SF NO

- All other conditions regarding the change to an earlier/later flight remain unaltered.

5. Changes to the Cabin Baggage and Extra Seat policy

- On domestic routes in Chile, both services must always be issued using the LIGHT, PLUS or TOP

Brands.

- If a passenger makes a purchase using the LIGHT Brand, s/he will have to buy the seat.

6. Procedure for tickets issued before Branded Fares implementation that request a change

Passengers with ticket issued before the Branded Fares implementation who have not commenced their trip and

request a change after the date of Branded Fares implementation: Depending on the type of reissue of the new ticket,

the system may show NIL (no baggage allowance) in the baggage box.

In these cases, after verifying that the original ticket actually includes a baggage allowance, the Travel Agent must

contact their Support in order to request the waiver of 1PC allowing the baggage in the reservation.




Date Last Updated: 19/05/2017

HOBAA BU3HEC MOAE/1b — BpeHgupoBaHHble Tapudbl

C 20 mana 2017 roga M3MEHWUACA NOPAAOK MPOAaXKM BHYTPEHHUX MapLUPyTOB B Ynaun, 4yTobbl
BHeAPWUTb HOBbIN NpoayKT «Branded Fares». 9To usmeHeHMe - OTBET Ha HOBYO BU3HEC-MOAEND,
KOTOpaA Hanpas/eHa Ha NpeaoCTaB/ieHNe NaccaXKMpam yay4dlleHHbIX BApUAHTOB LeH, OTBeYarLWwmX
3anpocam naccaxunpos. MNpoaaxka «bpeHa» NO3BOAAET HAM CrPYNNMpPOBaTb Tapudbl , KOTOpble
MMEIOT O MHAKOBbIE NPENUMYLLECTBA U YCNIOBUSA. ITO NO3BOIUT NaccaxKMpam BblbpaTthb
O0NONHUTEeNbHbIE YC/YrK, 32 KOTOPble OHM FOTOBbI 3aNNATUTL UAM MMEKOT NPABO HA NoAyYeHue
6oHyca ana cratyca «Top Tier » BO Bpemsa 1AM nocse NoKymnKu.

B HoBOW 6M3HeCc-moaenn 6yayT USMeHEHbI CeayolmMe 31eMeHTbl:

1. TapudHble cermeHTbl/ bpeHabl

2. HoBble Tapudbl / 6peHabl

3. ATpubyTbl ANA Kaxaoin TapudHoi ceTkn/ 6peHaa

4. KntoyeBble MOMEHTbI ANA co34aHNA BPOHMPOBaHUIN Ana GpeHAMPOBaHHbIX Tapudos
5. Mpoaaka gononHuTenbHbiX ycnyr (barax n Mecra)

1. TapudHble cermeHTbl/ 6peHAbI

Bbibop mecTa (CTaHOaPTHBIN) U 3aperucTpMpoBaHHbIi 6araxk, KoTopble BblN YacTblo PeryispHoro
06CNyKMBaHUA, NpeasiaraeMoro Ha 3TMX MapLUpyTax, Tenepb byayT HeobsasaTenbHbIMU. MaccaxkKupsbl
MOFYT NOSYYMUTb AOCTYN K 3TUM yCAyram, Kynme onpegeneHHbli 6peHaMpoBaHHbIA Tapud mMam
NnoJly4ymTb €ro B Kauectse 6oHyca ans ctatyca Top Tier. 3T ycayru Tenepb ABASIOTCA
AONONHUTENbHBIMU aTpMbyTamu, onpeaensaiolmne, UMeeT M NPABO NACCaXKMP UAKN HET Ha
cnepylolme fONOSHUTE/IbHbIE YCAYTU:

A) U3ameHeHusn

B) BosBpat

C) Bbibop mecTa (cTaHAapTHbLI HOMEpP MecTa)

D) 3apernctpupoBaHHbIit Harax

E) NpeanoututensHoe mecto (+ Space / + Forward)

F) HauncneHune muneir LANPASS



3T AONONHUTE/IbHbIE YCNYTU (MeCTa M 3aperMcTpMpOoBaHHbIV 6araxk) HasblBakOTCS
«BCMOMOTraTeNbHbIMMU» W MOTYT BbITb NPUOBPETEHBI NyTEM AO0NOAHUTENBHOW ONAATbl, €Civ bpeHs,
Tapud no3BonAeT 370. B cnyyae, ecam naccaxkmpbl ABAAOTCA yYacTHUKamu LANPASS BepxHero
ypoBHsa (Platinum, Black and Black Signature) , To 3Tu ycayru npeaocTaBasoTcsa B KavecTBe «b6oHyca
», €CIN YCNoBUA Tapuda He BKAIOYAIOT UX.

2. New Families (Brands) HoBble Tapudbl ( Bpena)

CyuwectBytoT 4 Tvna tapudos : TOP, PLUS, LIGHTu PROMO, kaxgasa TapudHas rpynna nmeeT csom kop, : SF, SE,

SL and SN, knaccbl 6poHupoBaHMsa MOryT ObITb pacnpeaerneHsl Ha boree , Yem ofauH 6peHa.

Family/Brand PROMO1 LIGHT PLUS TOP2
Fare code SN SL SE SF
Reservation Classes Q-0-G-A K,M,L,V,X,S,N,Q,0O,G, A Y-B-H

Mpumevanwne : Kog tapuda 4 vnm 5 no cyety Tvna tapuda.
! Brand PROMO (SN) BO3MOXeH TOMLKO AN creLndUUHbIX MaPKETUHIOBbLIX MPOMO MPeanoXeHM

2K, M, L, V, X, S, N knaccbl MOryT ObITb B 3TOM OpeHaMpoBaHHOM Tapude.

3. Attributes gnsa kaxgon TapudHon ceTku/Brand:

Maccaxvpbl MeLOT AOCTYN K AONOMHUTENBHBIM yCryram, CornacHo BblbpaHHOMY TapudHoMy 6peHay. [ns y4acTHMKOB
Top Tier Black Signature, Black and Platinum (oneworld Sapphire and Emerald), HekoTopble ycnyrn Brand-

TapuoB JOCTYMHbI KaK « BOHYC » ANs naccaxupos co ctatycom Top Tier.

Family/Brand
Attribute .'?3;29”9” 4
PROMO (SN) LIGHT (SL) PLUS (SE) TOP (SF)
Allowed WITH Allowed WITH
Changes All Not permitted Not permitted penalty only before |penalty before or
flight departure after flight departure
Allowed WITH Allowed WITH
Refunds All Not permitted Not permitted penalty only before |penalty before or
flight departure after flight departure
Not included.
(Assigned Not included. . .
Seat selection Regular pax randomly during [(Allows purchase) Permitted permitted
(standard seat) check-in)
TT pax® Permitted Permitted Permitted Permitted
Not included. Not included
Regular pax |(Allows (Allows purchase) 1 piece up to 23 kg |2 pieces up to 23 kg
purchase)
Baggage
TT pax igplece upto 23 igplece upto 23 2 piece up to 23 kg |3 piece up to 23 kg




. Not included. Not included.
Preferred seat Regular pax | Not included. (Allows purchase) [ (Allows purchase) Included
(+Space/+Forward)
TT pax3 Included Included Included Included
LANPASS kilometer | | Aclcrual t(ij fare Aclcrual t(ij fare . Aclcrual k()jy fare .
accrual Al No accrua value an value and member |value and member
member status status status

% BKMIOYAET KOMMAaHLOHOB NACCaXMPOB O cTaTycoM Black 1 Black Signature (Emerald) .

- BbiGop MecTa (cTaHAapPTHOE MeCTO) BKITH0YAEeT OnumMio BbiGopa MecTa 13 KapTbl MECT BO BPEMSI MOKY MK

[0 Havana peructpaumu.

- na 6peHpoBbIx Tapudos Brands PROMO u LIGHT, koTopble He BkntoYatoT B cebs 3aperncTpMpoBaHHbIi
Garax, aTo Oyget ykasaHo B rpace B “baggage box”. [ina 6peHgoBbix Tapucdos PLUS n TOP, bygeT ykazaHo

COOTBETCTBEHHO.

- PyyHas knagpb octaeTtcsa HensmeHHon, T.e. 1 mecto oo 8 kg , paamep 55 cm x 35 cm x 25 cm (anuHa,
BbICOTa , LUMPWHA) NOC OAUH NPeaMeT , He npeBblllaroLmin ctaHgapt 45 cm x 35 cm x 20 cm ( 4nvHa, Beicota

LwmpuHa ).

- Infants JeTtam ot 0-2 neT pa3pewaetca 1 mecto baraxa o 23Kr nnoc Ha BbIGop MecTo Ans

CcKIlaablBatoLLENCS KOMSICKM UK car seat ,unu aetckas nionbka , 0400peHHas aBuakoMnaHueii .
4. KnoyeBble MOMEHThI AN co34aHusA 6poHnpoBaHusi BpeHaupoBaHHbIX TapudoB

- Hy)KHO Bcerga Bkn4yaTtb HOMep y4yaCcTHUKa nporpaMmmMmbl BO BCeX 6pOHVIpOBaHI/IHX , Y4UTbIBadA 1O , 4YTO

HEKOTOpble AOMNOJIHUTESbHbIE YCIYrn NpegoCTaBAlTCA B BUAE 60Hyca .

- [ANsi CTBIKOBKU BHYTPEHHUX U MEXOYHapOAHbIX PENCOB U HA06OPOT , pa3peLlaeTcs MakcUManbHO

AonyctnmMmble HOPMbI , €ClM BECb MapLLUPYT BKIKOYEH B TO XXe CamMoe 6pOHVIpOBaHMe .

5. DononHuTtensHasa npogaxa ( Barax u mecTa )

HekoTopble JONONHUTENbLHbIE YCIYTK , KOTOPbIE HE BKMHOYEHbI B OpeHANPOBaHHbIE Tapudbl, MOTYT ObITb BbIKYMIEHbI
nocne npuobpeTeHnss aBnadbuneTos . 3aperMcTpupoBaHHbIn 6arax , CtaHAapTHbIe MecTa 1 NpeanoYTUTENbHbIE
MecTa MOryT ObITb BbIKynyieHbl B MO0 MOMEHT nocre BbINMCky aBnabuneTa ( UM 0O4HOBPEMEHHO C BbIKYNOM

aBnabuneTos .)
a) Barax

- 3aperncTpmpoBaHHbIi Garax MoxXeT ObITh BbIKYMIeH A4S Bcex 6peHanMpoBaHHbIX TapudoB , Aaxe ecrin OH

ObINT BKIMOYEH MO OLINOKe.

- Kaxxgoe pononHutensHoe mecTo Baraxa 6yqu cuntaTbes Kak o 23 kr. Ecnv Bo BpemMa pernctpaumm sec

baraxa 6y,qu npesbilate HOPMY NPOBO3a , TO Naccaxupy HeobX0AMMO Ha MecTe JOoNnaTUTb 3a JOMOSTHUTENbHbIA BEC

- I'Ipep,BapMTeanaﬂ onnara 6araxa He AOCTYynHa. [OaHHas onuumaA AOCTYyNHa TOJIbKO Ha perncrpauuu .

- CTonmocTb 3a gon.6arax 3aBuUCKT OT OByx CbaKTOpOB .




- B kakoe Bpemsi onnadvBaeTcs barax : Yem paHblue , Tem gewesrne. OH pasgeneH Ha 3 yaca B

3aBUCUMOCTU OT I'Ipeﬂ,BaleTeJ'leOVl NOKYIMKW .

- KonnyectBo 3aperncTpupoBaHHbIX MeCT: Yem Gonblue 3aperncTpnpoBaHHbIX MECT , TEM BblLLE

CTOMMOCTb .
Mpumepsi :

- Maccaxup LATAM Pass Bbikynun aBnabunet no Tapudpy Brand PLUS, koTopblii BkntovaeT 1
3aperncTpupoBaHHbIn 6arax . 3a 3 AHSA 4O BbineTa penca naccaxup pellaeT KynuTb AoNONHUTENbHbIM Garax , LieHa
B3MMaeTCcd Kak 3a 2 « MecTo baraxa » n 6onee , yem 3a 24.30 MUHYT [0 BbineTa peiica . Y naccaxupa B3umaercs 2

MecTo baraxa , Tak kak 6peH,D,VIpOBaHHbIl7I TapVICb No3BOJIAET NacCaupy B3ATb OAHO MECTO Oaraxa .

- Maccaxwup co ctatycom BLACK , KOTOPbI/ MOXET 3apernctpupoBatb 6ecnnaTHO 04HO MecTo baraxa
cornacHo ero crartycy , kynun Tapud Brand TOP, koTopbiin pa3peluaeT 2 mecta 3aperncTpupoBaHHoro baraxa.
MeHee , 4em 3a 3 Yaca [0 BbiNeTa perica naccaxup pellaeTt 3apernctpupoBath 6arax (4) mecto 6araxa . Tapud k
onnaTte BygeT kak "3 MecTo BGaraxa n « (PMKCMpoBaHHas LieHa » , Tak Kak naccaxup 3apermctpuposan 4 cymkn , ac 3

cymku 6epeTtcs onnara.
M3ameHeHus :
- PaspeluaeTcs TonbKo A0 BbineTa penca.

- [ins Toro e knacca obcnyxuBaHus U naccaxupa. [Ons nsmeHeHuss mapLupyTa no 6onee Hu3komy Tapudy ,

no6or NonoXxuTenbHbIn 6anaHc Ans naccaxupa aBndaeTcda HeBO3BPATHbLIM .
- BecnnaTtHoe nameHexue.

BosepaT: [lo6poBoNbHbLIN BO3BpaT He pa3peluaeTca. B criyyae (hopc Maxop , NPUMEHSIOTCS Npasuia npoTekumn

NnaccaKnpos Npu BbIHY>XOEHHOM BO3BparTe .
b) Mecrta
- Bce mecTa Ha 6opTy camoneTa MMET CBO LIEHHOCTb .

- Mo Tapudpam Brands PLUS n TOP moxHo 6ecnnaTHo BbIGpaTb MECTO U/unu NnpeanoYntaeMoe MecTto
- Ecnn Tapud Brand He no3sonsieT 3abpoHMpoBaTb MECTO , TO MOXHO npuobpectn Ne mecTa 3a

[OMOMHUTENBHYIO onnary.
- Ecnun naccaxup He xenaeT npuobpecTy MecTo , To emy/eii AadyT MECTO BO BPEMS PerncTpaLmu.

- Ecnm naccaxup Xxo4et 386pOHVIpOBaTb MeCTO pAAoM C OpyrMm naccaXmpom , To OH AOSMKEH KynnTb Ne

MecTa Unu Kynutb 6peHanpoBaHHbIN Tapud , KOTOPbIN NO3BONSET 3apaHee 3abpoHunpoBaTth Ne mecTa .

- I'IpegnhoMTeanoe MeCTO MMEET Te Xe YCIoBUA , Kak 1 Ond MecT C neperopo;:u<0|7| 3a UCKIK4YeHnem KoaoB

TapudgoB , rae 3T1 YCIyrn yxKe BKIoYeHb! .

N3meHeHus Ne mecTt u Bo3Bpat Ne mecT
VameHenus:

- PaapeLuaeTCH TONBKO 00 BblfieTa pe|7|ca .



- [ins Toro e knacca obcnyxuBaHus U naccaxupa . [ns nameHeHus mapLupyTa no 6onee Hu3komy Tapudy ,

nobon NonoXxnTenbHbIN 6anaHc ANg naccaxupa SABNAeTCs HEBO3BPATHLIM .
- becnnaTtHoe n3meHeHue.
Ecnu mecto 6poHupyeTca no 6onee HU3KOM LieHe, TO pasHuLa He BO3BpaLlaeTcs .

MecTa MeHsII0TCS COornacHo crieaytoLen Tabnuue:

The seat on the new flight has: Pax pays for the difference?
Same price as the original seat NO

Lower price than the original seat NO

Higher price than the original seat YES

Bosgpat: [Jo6poBonbLHLIN BO3BpAT He pa3peluaeTcs . B criyyae dhopc maxkop , NpuMeHsieTcs npasuia npoTekuum

naccakmpos npu BbIHY>XOEHHOM BO3BpaTe

Onnata Garaxka BO3MOXHa Ha perucTpauum B aspornopTy , COrMacHO BPEMEHU MOKYMKA U BPEMEHU BbineTa.
MpuHMMalOTCA K onnaTte TOMbKO KpeauTHble 1 AebeToBble KapTbl. Onnarta HanMuHbIMY BO3MOXXHA TOMBLKO B GUNETHOM

odhrce B aspornopTy.
BaxHble pemapku:

1. TapudHasa nonutnka LATAM Pass Ha BHyTpeHHue pevickl (Chile) nooaepxuBaeT Tekylime N3aMeHeHus,

BO3BpaT , 3aperncTpupoBaHHbI barax n ycnosus Belbopa mecta

2. Ecnu naccaxuvp 3anpaluvBaeT nobor TUN M3MEHEHUST , areHTbl JOMMKHbI BCeraa noMHUTb , Y4TO
OononHUTeNbHbIe yenyru ( 3aperMcTpupoBaHHbIn HGarax n/unu mecTa ) naccaxup AOSHKEH KynuTb nepes nobbiM

U3MeHeHneM 1 BO3BpaToM.

3. PaccuuTante HOBYHIO LieHYy A5 nacCaXupos C aBuabuneTamMmu , BbInMCaHHbLIMU A0 U Nocne BBeAeHUs!

Branded Fares Ha kaxaoMm pbIHKe :

LleHbl 32 cBepxHOpMaTUBHbIN Garax GyayT paccuvMTaHbl Ha [eHb BbINUCKM aBnabuneTa

a. Maccaxupbl c aBnabunetamm , KynneHHbIMM 0o BBegeHusa Branded Fares onnaTaT cnegyrowmi Tapud 3a

Kaxxgoe OonoJNTHUTEesNlbHOe MeCTO .

2" checked bag 3" checked bag on
> 3 hours prior to departure < 3 hours prior to departure Single price
Chile CLP 19,990 CLP 25,000 CLP 29,990

LleHa onpepensieTcst KONMYECTBOM 3aperncTprMpoBaHHbIX MecT baraxa .

- Ecnun 3apeructpupoBaHHbIn Garax npesbllaeT cTaHgapTHbIM Bec (23 kg), To byaeT Banmatbest

[OMNOMNHUTENbHAA onnara Ans aBMabuneTos , KyrnneHHbIX Ao BBedeHus Branded Fares .

LieHbl criegytowme:




Overweight fees BEFORE Branded Fares activation in each market

Number of excess kg 23 kg - 32 kg 33 kg - 45 kg
(ONE FEE) (TWO FEES)
Chile CLP 15,000 CLP 30,000

b. Maccaxupbl c aBuabunetamu , KynneHHbIMU BO BpeMs unu nocne BeBegeHus Branded Fares

onnarart CJ'IeLI,y}OLLI,VIVI Tapmcb 3a Kaxxgoe OoNOJTHUTENbHOE MECTO !

rd
Market | 1%t checked bag 2" checked bag 3" checked
bag on
> 3 hours prior to < 3 hours prior to > 3 hours prior to < 3 hours prior to Single price
departure departure departure departure
Chile CLP 9,990 CLP 20,000 CLP 19,990 CLP 25,000 CLP 49,990

- Ecnun 3apeructpupoBaHHbIn Garax npesbllaeT cTaHgapTHbIM Bec (23 kg), To byaeT B3nmatbest

[OMOMNHUTENbHAA onnaTa Ans aBMabuneTos , KyrnneHHbIX Ao BBeAeHus Branded Fares .

Overweight fees AS FROM Branded Fares activation in each market

Market/Number of excess kg 23 kg - 32 kg 33 kg - 45 kg
(ONE FEE) (TWO FEES)
Chile CLP 20,000 CLP 40,000

C60pbl 32 CBEPXHOPMATUBHbLIN 6arax B3MMaloTCs B a3pornopTy BO BPeMsi perucTpauum.

—I'Ipe,qBaleTeanaﬂ onnara 6araxa He AOCTynNHa. OTta onuusa AOCTYNHa TOJIbKO Ha perncrpauyunu.

4. A3MeHeHMe NOATBEPXKAEHHOro penca Ha paHHUM / NO3QHUI penc

3aBucuT oT kaxkgoro Brand Tapmcba , BOBMOXHbI cnegywouine naMmeHeHuna .

Brand Fare code B3umaeTcsa nu onnara?
LIGHT SL OA

PLUS SE OA

TOP SF HET




- OcTarnbHble YCroBUs, KacatoLLMecs M3MEHEHNS Ha PaHHWUIA /MO3OHUIA PENC OCTaOTCA HEU3MEHHbLIMM.

5. Monutuka nameHeHusi CABIN BAGGAGE u EXTRA SEAT ponofiHUTenbLHOro Mecra

- Ha BHyTpeHHuX pencax B Yunmn 06e ycnyrn gomkHbl 6bITb Bceraa BbinucaHbl, ecnu ucnonedyetca LIGHT,
PLUS nnn TOP Brands Tapudnbi.

- Ecnu naccaxup nokynaet Tapud LIGHT Brand, To oH/OHa formkeH/Ha KynuTb MecTo.

6. Mpoueaypa nsmeHeHns aBuabuneTos, BbIKynieHHbIX Ao Branded Fares

[Maccaxupbl ¢ aBrnabuneTamu , BblkynneHHbIMy 40 BBegeHus the Branded Fares , y KOTOpbIX NyTeLeCcTBUE eLle He

Ha4yanocb 1 3anpawmnBatloT USMEeHeHWe nocne Aatbl BBeAeHUA Branded Fares : B 3aB1McuMmMoCTM OT Tvna nepennckmn

HOBOrO aBmabunerta, cuctema MOXeT rnokasatb B rpade 6arax 0

B aTux cnyyasx, nocne npoBepK/ OpUrMHanbHoro aBnabuneTa, KOTOpbIN BKMoYan B cebst CTOMMOCTb NpoBo3a baraxa,
areHT JOSMKeH NO3BOHUTL B CyxDy noaaepxku asnakoMmnaHum LATAM , 4ytobbl Beinucanu waiver of 1PC B

GpoHMpOBaHUM Ha paspeLleHue NpoBo3a Garaxa.



